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A PREMIUNI TEQUILA BRAND
WITH A BUILT-IN TRIBE.

Whiteout enters the market with a loyal,
connected audience most brands spend
years trying to buy.
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TRIBE STAGE VOLUME ACTIVATION | 0
. PSU alumni, Beaver Stadium . Projected cases/year, Blitz RTD of
' preexisting. ' Capacity. ' multi-state. ' PSU Athletics '|

THE MOAT IS NOT WHAT IS IN THE BOTTLE.
THE MOAT IS WHO SHOWS UP.
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ORIGIN

BORN IN MEXICGO.
RAISED 1N PA.

Built on grit, loyalty, and showing up.

"FounoERS 2

GHRISTIAN HACKENBERG
MICHAEL MAUTI

RFORMER PENN STATE FOOTBALL CAPTAINS j
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NOT JUST ANOTHER TEQUILA.

N—

A

A DIFFERENT PLAYBOOK. ’

We're building a premium tequila brand
that trades noise for loyalty and wins.
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OVER CELEBRITY
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ROAR
OVER WHISPER

EARNED
OVER BOUGHT

Built by former Penn State We don’t chase the No shortcuts.

captains, for a community spotlight, we earn it No paid hype.

that shows up and with every bottle Just quality tequila
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ULTRA-PREMIUM.
ADDITIVE-FREE
BUILT TO POUR CLEAN.

\KAJ/ 100% BLUE WEBER AGAVE

O ADDITIVE-FREE

(::) KOSHER CERTIFIED

@ 40% ABV / 750ML

, TEQUILAT00Y% AC
0 MSRP: 349 .99 - UNLEASH THE SPIRIT OF CELEBRATIY
LEASH THE SPIRIT OF CELEBRAT
| o o BLANCO
A clean, agave-forward Blanco built for sipping, P
sharing, and premium celebration occasions.
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SLOW BY DESICN.
CLEAN BV NATURE.

Whiteout Blanco is build from 1002 Blue Weber agave,
traditionally crafted in Jalisco, and refined for a smooth
clean finish.
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5 \\‘// 100% Blue Weber Agave
. Harvested at peak maturity. |
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: - Slow-Cooked for Natural Sweetness
ﬁl 5 Developed to preserve the agave's clean character.
[ )
™ e
~ Traditionally Crafted
. Rooted in proven tequila-making methods.
e 1 e 1 A B )
0 -
<> - Refined for a Clean Finish
S Smooth enough to sip, bold enough to celebrate.
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THE OFFIGIAL
TEQUILA RTD
OF PENN STATE ATHLETICS. -

Launching July 2026, Whiteout Blitz brings a —
real tequila RTD to the cooler, the tailgate, .
the suite, and the seat.
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GELEBRITY BRANDS
BUY ATTENTION.
WHITEOUT AGTIVATES
BELONGING.

Most tequila brands need to create demand.
Whiteout enters the market with 700K+

loyalists already organized. (
,rom COMMUNITY OVER GELEBRITY /

@ ROAR OVER WHISPER
EARNED OVER BOUGHT "
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CASAMIGOS

Celebrity luxury

TEREMANA

Personality dependent

818

 WHITEOUT

700K+ built-in loyalists
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WHERE THE TRIBE
TRAVELS,

/

Whiteout is built to activate alumni-density markets
where Penn State loyalty already lives from
Pennsylvania and New Jersey to Florida, Texas,

New York, and D.C.
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() GAME-DAY ETTL GOLF / BEACH ‘%g‘ ON-PREMISE
RETAIL . === EVENT MARKETS | >~ WATCH PARTIES

BLITZ

Wiy BIVE WEBER AGAVE 12080 o
aUTEAERY LIQUEUR AND SPAstiac s

SLIASH THE SPIRIT OF CTLERA T

I PHASE 1 / CORE LAUNCH 2 PHASE 2 |/ NETWWORK PULL 3 PHASE 3 |/ STRATEGIC EXPANSION

PA [ NJ NV / DC [ FL / TX MD / CT

Select wholesale markets
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g 100K+ wTIomIzE

CORE MARKETS
PA, NJ

HIGH-PRIORITY
NETWORK MARKETS
NY, DC, FL, TX

NEXT EXPANSION
MD, CT
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MORE WAVYS TO MAKE IT
A WRITEOUT WIOMENT.

A growing portfolio built to expand occasions,
elevate the brand, and extend Whiteout across
premium tequila and RTD moments
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TEQUILA

TEQUILA 100% AGAVE
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REPOSADD
100% AGAVE
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Rested expression built for

arefined, stadium - ready finish.
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CRISTALINDO
ANEJO

WHITEOUT

] CRISTALINO ANEJO
l‘ 100% AGAVE
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Premium aged expression for

elevated celebration occasions.

Y

PASSIONERUNT PINEAPPLE
GUAVA COCONUT
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Expanding the RTD portfolio
based on fan demand and
market data.
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TASTE THE ROAR.

JOIN THE
WHITEQOUT NETWORK.

Whiteout is built for culture, not celebrity backed
by a real community, a premium tequila foundation,

and a game day platform ready to scale.
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700K+
BUILT-IN LOYALISTS

A preexisting alumni
community with real
emotional pull.

Y/

PREMIUN TEQUILA
FOUNDATION

1002 Blue Weber agave.

additive-free Blanco
credibility.
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STADIUM-SCALE
RTD PLATFORM

Whiteout Blitz brings the
brand into tailgates, coolers,

suites, and game-day retail.
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MARKET SUPPORT

BUILT TO SUPPORT
THE SELL-THROUGH

Whiteout gives distributors and retailers the tools to activate

the brand beyound the shelf through tastings, alumni energy,

game-day moments, and retail-ready support.

RETAIL TOOLS SAMPLING & TASTINGS ALUMNI ACTIVATIONS
Shelf talkers, case cards, On-premise tastings, Blitz ‘ Tap into the power of
\\
cooler decals, gr cards, @ trials, and account-level @ Penn State alumni with
display graphics and more — launch events that watch parties, tailgates,
to drive awareness introduce Whiteout and and local market
and conversion at shelf. ; drive repeat. experiences.
A
— DIGITAL & SOCIAL PUSH ON-PREMISE SUPPORT DISTRIBUTOR ASSETS T BLITZ
o Creator content, UGC, A Bar features, cocktail Sell sheets, product 7 0% AGA\ 5 C-:@iﬁ'i?n%ﬁ”ﬂggfﬁﬁ ﬁggvfpiéﬁfﬁ.:‘. e
@ ) social campaigns, and menus, game-day photos, pricing guides, o ~CSASHITHE SPIRFR.OFCELEA R FEASH THE SPIRIT OF CELEBRATION
[@ custom assets that (‘U specials, and event kits launch decks, and | \NGU
tﬁd build momentum and | designed to move ongoing support to

drive engagement volume. grow the brand together.
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